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Q2 2018 HIGHLIGTHS

Good organic growth
A Strong growth in Americas
AGood growth in EMEA and APAC

Continued market growth

A Aftermarket growth of 7-8% for RV and CPV

ARV demand remained positive on most key markets
ARetail and CPV focus yield results

EBIT improvement in all regions
APricing and efficiencies to compensate for raw materials

Strong operating cash flow

New Head of Group Operations appointed
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Q2 2018 FINANCIAL SUMMARY

Net sales of SEK 5,260 m, +33% total growth
A+9% organic

A+3% FX

A+21% M&A

EBIT before i.a.c. of SEK 919 m, +41%
AEBIT margin of 17.5% (16.5%)

+ Efficiency improvements and pricing

- Effects from raw materials

Operating cash flow of SEK 943 m, +65%

EPS of SEK 2.13, +33%
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FIRST 6 MONTHS 2018 FINANCIAL SUMMARY

Net sales of SEK 9,703 m, +31% total growth NET SALES AND EBIT BEFORE ~ |AC
A+9% organic SEKm SEKm
A+1% FX 10.000 2,000
A+21% M&A 9,000 Net sales 4 1,800
8,000 / 1,600
EBIT beforei.a.c. of SEK 1,557 m, +46% 7,000 cair 1,400
AEBIT margin of 16.0% (14.4%) 6,000 +46% 1,200
+ Efficiency improvements and pricing 5,000 1,000
- Effects from currencies and raw materials 4,000 800
3,000 600
Operating cash flow of SEK 916 m, +74% 2,000 400
EPS of SEK 3.39, +30% 1,000 200
° H1 2017 H1 2018 °
Net sales Sales growth
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SALES GROWTH IN CONSTANT CURRENCY

A Average quarterly organic growth

16% CAGR SALES GROWTH of 10%
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40% 17,000
36% 16,000
32%
15,000
28%
1% 14,000
20% 13,000
16% 12,000
0,
12% 11,000
8%
10,000
” [ ] [
0% T ] 9,000
4% 8,000

Q22016 Q32016 Q42016 Q12017 Q22017 Q32017 Q42017 Q12018 Q22018

Organic I M&A net Net Sales, rolling 12 months

Mobile living made easy. ~>DOMETIC



EBIT AND EBIT MARGIN BEFORE |A.C

EBIT RUN RATE 14.4% (12.8%)
SEKm EBIT-margin
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A 1.6% point EBIT margin
improvement rolling 12 months

A 25% CAGR EBIT growth
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RV - GLOBAL MARKET

MARKET TRENDS

Americas
A R12M: 525,000 units, +16%

A Positive underlying demand. Inventory correction in May.

EMEA
A R12M: 122,000 units, +11% (6 countries)
A Continued demand in key markets

Australia
A R12M: 22,000 units 3%
A Dometic outperforms in weaker Australian market
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Source: Americas: RVIA, EMEA: ECF, Australia: Caravan Industry Association of Australia

EMEA - ROLLING TWELVE MONTHS REGISTRATIONS (000S UNITS)
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CPV - HEAVY TRUCKS
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70
60
50
40
30
20

10
Jun Dec Jun Dec Jun Dec Jun Dec Jun Dec Jun Dec Jun Dec Jun Dec May
0 10 112 112 12 12 13 13 14 14 15 15 16 16 17 17 18

AMERICAS 0 ROLLING THREE MONTHS SALES (000S UNITS)
+23%
1.500

1.000

500

0
Jun Dec Jun Dec Jun Dec Jun Dec Jun Dec Jun Dec Jun Dec Jun Dec May
0 10 112 112 12 12 13 13 14 14 15 15 16 16 17 17 18

Mobile living made easy.  Source: Americas: Federal Reserve Bank of St Louis, EMEA: ACEA

MARKET TRENDS

EMEA
A Heavy trucks registrations flat

A Interest for active cooling compartments is
growing

Americas
A Continued high demand for heavy trucks

A Dometic has increased focus on US CPV-
market. Good interest in the market for both
trucks and passenger vehicles.
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MARINE - US POWER BOAT SALES

ROLLING TWELVE MONTHS (Y  -O-Y % CHANGE) MARKET TRENDS
L6 Americas
A 2% growth for outboard boats
12 11-40ft
o A SeaStar outperforms underlying
+3% market
4
o EMEA
A 25% EU tariffs on US boats i
N effects remain to be seen
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= = Source: Info-link and Baird Equity Research A
MObI le ||V|n9 made easy' Note: OB is outboard engine and IB is inboard engine and Bellwether states are geographically dispersed states representing roughly half of the US boat market ) DOMETIC



MARKETING HIGHLIGHTS Q2

DIGITAL ACCELERATION
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CHOOSE YOUR ADVENTURE

DOMETIC.COM E-COMMERCE WEBSITE LAUNCHED
'?‘ LT OO A The Mobile Cooling sales on digital platforms grew by +70%, to USD 1m
A Organic online visitor growth YTD: LTM 2018

J X .

2 éﬁg‘!‘c?&ﬁb A E-commerce website launched in May on the US market to accelerate

A APAC +120% Mobile Cooling growth

A The digital reach for the Mobile Cooling initiative was during Q2: 5,3 m
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MARKETING HIGHLIGHTS Q2

DIGITAL ACCELERATION
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QUINONES

ADVENTURE GUIDE

NEW MEXICO BACKROADS

Jake Quifiones | Dometic CFX Brings Home-Cooking to the Backcountry

PRENUMERERA. 575

DOMETIC AMBASSADOR PROGRAM LAUNCHED

A

A
A
A

Influencer program launched in the RV, Marine, Truck and Outdoor market
Global, reach through social media i Facebook, Instagram & Youtube
Product testing and endorsement

Video lifestyle material created together with Ambassadors. Watch it here
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Freedom with the.

SOCIAL MEDIA GROWTH

A Industry leading presence

A Growth YTD: Facebook +81% to 320 000, Instagram +18% to 25 000

A Now reaching more than 1,5 m social media users on monthly basis
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https://www.youtube.com/watch?v=T_MwizVxU4s&t=103s

PRODUCT HIGHLIGHTS

Dometic 10-series Refrigerator

A Innovative double-hinged door for more
flexible fit

A Best-in-class cooling performance
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Dometic 9200 Awning
A New range of awnings

A Improved design with increased torque
and significant weight reduction

Dometic R-LUX Blinds system

A New range of automatic blinds system

A Cord driven with reduced noise level and
improved design for maximum darkening
capabilities
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AMERICAS

Net sales of SEK 2,736 m, +11% Organic NET SALES AND EBIT MARGIN BEFORE I.A.C.
A15% RV OEM growth 3,000 20.0%
A SeaStar performing according to plan 2 500
ARetail +60% and CPV +10% ’ 15.0%
OEM, 66%
2,000
AM, 34%
. 1,500 10.0%
EBIT before i.a.c. of SEK 475 m, +73%
AEBIT Margin of 17.4% (16.2%) 1,000
. . . L. . 5.0%
+ Continued improvements in distribution 500
and logistics
I Investments in RV AM, CPV and Mobile Cooling . . 0 0.0%
organizations W Americas, 52°% Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
Rest of Group, 48% 16 16 16 17 17 17 17 18 18

T Raw material and labor constraints

Net sales EBIT margin
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