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Q3 2018 HIGHLIGTHS

Organic growth

ÁGood organic growth in EMEA

ÁFlat organic growth in Americas despite -7% RV OEM 

ÁAPAC down due to softer market in Pacific

ÁGrowth in 7 out of 8 businesses

ÁAftermarket growth of 7%

Market development

ÁSofter RV OEM, but fundamental underlying drivers still positive

ÁPositive evolution in Marine OEM, CPV OEM and AM continues  

Overall EBIT improvement

ÁPricing and efficiencies to compensate for raw materials

Strong operating cash flow

EUR 300 m Euro bond issued at 3%

New President of EMEA appointed



Q3 2018 FINANCIAL SUMMARY

NET SALES AND EBIT BEFORE I.A.C
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Net sales of SEK 4,501 m, +32% total growth

Á+1% organic 

Á+8% FX 

Á+23% M&A 

EBIT before i.a.c. of SEK 702 m, +46%

ÁEBIT margin of 15.6% (14.2%) 

+ Efficiency improvements and pricing

- Effects from raw materials 

Operating cash flow of SEK 843 m, +26%

EPS of SEK 1.47, -3%

ÁQ3 2017 included items affecting comparability related to the 

strategic consolidation of manufacturing in China



FIRST 9 MONTHS 2018 FINANCIAL SUMMARY

NET SALES AND EBIT BEFORE I.A.C
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Net sales
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Net sales of SEK 14,204 m, +32% total growth

Á+7% organic 

Á+3% FX 

Á+22% M&A 

EBIT before i.a.c. of SEK 2,259 m, +46%

ÁEBIT margin of 15.9% (14.4%) 

+ Efficiency improvements and pricing

- Effects from currencies and raw materials 

Operating cash flow of SEK 1,757 m, +47%

EPS of SEK 4.87, +18%



SALES GROWTH IN CONSTANT CURRENCY
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18% CAGR SALES GROWTH

Total growth

Å Average quarterly organic growth

of 9%



EBIT AND EBIT MARGIN BEFORE I.A.C

EBIT RUN RATE 14.7% (13.0%)
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RV - GLOBAL MARKET

Americas

Á R12M: 518,000 units, +9%

Á Softer RV OEM, as expected

EMEA

Á R12M: 123,000 units, +9% (5 countries)

Á Continued demand in key markets

Australia

Á R12M: 23,000 units 2%*

Á Softer Australian RV OEM market

EMEA - ROLLING TWELVE MONTHS REGISTRATIONS (000S UNITS)

AUSTRALIA - ROLLING TWELVE MONTHS PRODUCTION (000S UNITS)AMERICAS ðROLLING TWELVE MONTHS SHIPMENTS (000S UNITS)
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Source: Americas: RVIA, EMEA: ECF, Australia: Caravan Industry Association of Australia

*Manufacturers added to statistics as of July 2018, distorting comparison to historical periods.
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CPV - HEAVY TRUCKS 
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EUROPE ðROLLING THREE MONTHS REGISTRATIONS (000S UNITS)

Source: Americas: Federal Reserve Bank of St Louis, EMEA: ACEA

EMEA

Á Heavy trucks registrations increase 

Á Interest for active cooling compartments is 

growing fast in the passenger vehicle 

segment

Americas

Á Continued high demand for heavy trucks

Á Investments in building up local CPV 

organization

MARKET TRENDS
3%

+19%



Source: Info-link and Baird Equity Research

Note: OB is outboard engine and IB is inboard engine and Bellwether states are geographically dispersed states representing roughly half of the US boat market
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MARINE - US POWER BOAT SALES 

ROLLING TWELVE MONTHS (Y -O-Y % CHANGE) MARKET TRENDS

Americas

Á 2% growth for outboard boats 

11-40ft YTD

Á SeaStar outperforms underlying 

market

Á Used boat market remains strong 

with little inventory

+3.4%



PRODUCT HIGHLIGHTS

New Dometic CFF cooling box

Å Next generation of CF cooling boxes in all 
new design 

Å New innovative features, such as 
dimmable digital display, 2-way lid 
operation and led lights

Dometic Digital Switching Platform

Å Controls entire boat electrical systems, 
batteries with remote key fobs

Å Designed for high volume production 
boats

Dometic RUES refrigerator

Å More narrow design and improved 
functionality

Å Designed and built to meet the high 
requirements on the Australian market



AMERICAS

Net sales of SEK 2,557 m, 0% organic

ÁFlat organic growth, despite negative RV OEM 

ÁAftermarket growth of 15%, ex SeaStar

ÁRetail +78%, Marine AM +21% ex SeaStar and 

RV AM +10%

EBIT before i.a.c. of SEK 427 m, +60%

ÁEBIT Margin of 16.7% (16.5%)

ïRaw material and wage inflation

ïInvestments in RV AM, CPV and Mobile

Cooling  organizations

+ Actions to adjust cost base

+ Process accelerated for alternative

manufacturing and sourcing

NET SALES AND EBIT MARGIN BEFORE I.A.C .

Americas, 57%

Rest of Group, 43%

OEM, 65%

AM, 35%
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EMEA

Net sales of SEK 1,530 m, +5% organic

ÁHigh organic growth for CPV OEM, 14%, and 

Marine OEM, 9%

ÁAftermarket growth of 5%

ÁStrong organic growth in RV AM of 18%, Marine 

AM +6% and Lodging +9%

EBIT before i.a.c. of SEK 183 m, +30%

ÁEBIT Margin of 12.0% (10.4%)

+ Profitability program

+ Pricing

ïRaw materials

NET SALES AND EBIT MARGIN BEFORE I.A.C .
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EMEA, 34%

Rest of Group, 66%


